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About This
Report

This is Ocean Network
Express’s (ONE) third annual
sustainability report and
communicates our progress
towards implementing our
sustainability commitments. It
is the second year we follow
the disclosures set out by the
Global Reporting Initiative
(GRI) Standards, as the basis
of our annual reporting. The
report has been prepared
with reference to the GRI
Standards. For a full list of
disclosures referenced in this
report, please refer to the GRI
Content Index on page 43.

SCOPE AND BOUNDARY

This report contains information pertaining to the period

15t January 2019 to 315t December 2019, covering our liner
network services, provided through 211 local offices in

106 countries, five Regional Headquarters (RHQs) and our
Global Headquarters (GHQ). The performance data included
in this report does not cover our inland services nor terminal
operations.

EXTERNAL ASSURANCE

This year, we have sought to provide a deeper understanding
into our sustainability context and performance, referencing
additional GRI disclosures as we work towards reporting in
accordance with the GRI Standards: Core option. We have
not sought independent external assurance of the information
contained in this report at this time but will explore the
opportunity to do so in the coming years.

CONTACT

We value your opinion to help us improve and progress in our
approach to sustainability and sustainability communication.

We welcome your comments and feedback which may be
directed to: sustainability@one-line.com


mailto:sustainability%40one-line.com?subject=
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Message from f
our CEO

O

éé 2019 was our second year of operations

since we launched officially in April 2018
and we focused our efforts on integrating
sustainability within our wider business
strategy and objectives. 99

Dear stakeholders,

| am pleased to present Ocean
Network Express’s (ONE) third
sustainability report. It reflects
our continued commitment to
responsible and sustainable
business amidst these
unprecedented times, as one
of the major container shipping
companies in the world.

2019 was our second year of
operations since we launched
officially in April 2018 and

we focused our efforts on
integrating sustainability
within our wider business
strategy and objectives.

The development of our
sustainability strategy was
key to this progression in

our sustainability journey. We
defined what sustainability
means to us through a set of
four clear priorities:

1. Environment;

2. Society;

3. Governance; and
4

. Operational Excellence.

This will guide us in embedding
responsible and sustainable
practices throughout the
business and help us work
towards our vision to be
sustainable and resilient,

and a trusted partner for our
customers in delivering global
shipping solutions.

We also reviewed the
assessment of our most
material sustainability topics,

| ]

taking into account the views
of our valued customers. With
a constantly evolving external
landscape, we recognize the
need to regularly review both
current and emerging issues
for any shift in importance and
impact on the business, society
and environment. Building

on previous assessments,

we identified eight material
topics that form the focus our
strategy and reporting, and an
additional seven topics that
are still of importance to our
business and stakeholders

to warrant disclosure as
appropriate. We discuss these
topics in detail in subsequent
chapters of our report.

Ensuring high levels of
service quality and customer
satisfaction is key to our
success in this competitive
industry. In 2019, we set up a
Digital Strategy Committee to
drive the ONE Digitalization
roadmap and initiatives,
aimed at achieving new levels
of operational and service
excellence and efficiency that
can deliver greater value to our
customers through innovation.

We also launched several
initiatives to enhance customer
experience, such as our

Live Chat function as well

as a global customer
satisfaction survey.

We continue to push ahead
with several initiatives to
address climate change, which
remains a key challenge for
the shipping industry. These
include measures to improve
energy efficiency, such as
retrofitting our propellers to
boost propulsion efficiency,
and to reduce CO:2 emissions,
such as slow steaming and
route optimization. This has
allowed us to reduce our GHG
emission intensity and to stay
on track with our ambitious
target of 50% reduction of CO2
emissions (in gram/teu-km) by
2050 from a 2018 baseline.

As of end 2019, ONE is fully
compliant with the MARPOL
2020 global sulphur limit set
by the International Maritime
Organization (IMO), thanks to
the active preparation and
responses by our
cross-functional taskforce set

up to respond to this regulation.
We are committed to prevent
pollution that may result

from our ship operations and
continue to enforce the ONE
Vessel Quality Standard on all
our chartered vessels to ensure
they meet safety requirements
for preventing accidents.

Another priority for us is
looking after the wellbeing

of our employees and the
communities in which we
operate. We not only seek

to provide a safe work
environment but a respectful
and conducive place where
diversity is embraced, and
employees can grow. We
continue to support local
communities through our
corporate social responsibility
activities, with a focus on
environmental, children and
education, as well as disaster
relief through the provision of
free vessel transportation.

This year, the world was
upended by the COVID-19
pandemic, which took a heavy
toll on global supply chains
and trade. The vital role that

the shipping sector plays

in the global economy was
accentuated, as it kept up the
supply of essential goods to
where they are most needed.
We will undoubtedly play a role
in the post-pandemic recovery
to keep trade moving between
nations. It is more important
than ever that we operate in

a responsible and sustainable
manner, to increase resilience
in a post-COVID-19 world.

Looking ahead, we will stay
strongly committed to the
course, steered by our Core
Values, while continuing to
strengthen our position on
key sustainability issues and
communicating our progress
openly and transparently.

| hope this report provides
you with useful and

relevant information on our
sustainability commitments and
activities. We look forward to
continuing this journey with
your support and to grow our
future involvement together.

Sincerely,

Jeremy Nixon
Chief Executive Officer

16,4
COz2 emissions

reduction
target

50+«

by 2050
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Our COVID-19
Response

SUSTAINABILITY REPORT 2020 7

Supporting our local communities
We continue to support our local communities in the fight against COVID-19, through different ways.

The COVID-19 pandemic has caused massive
disruption to business-as-usual and to people’s
lives and livelihoods. As ONE, we managed to
adapt relatively seamlessly through our Business

Continuity Plan and new ways of working.

Keeping the

business running

We have set up our Business
Continuity Management
System (“BCMS”) since day
one, and it has enabled the
continuity of our core business
functions during this period.
Our Crisis Management
Committee has also been
activated to implement
measures to minimize impact
to the Company, including
sharing information about
operational disruption such

as yard congestion, ship
inspection, port control, inland
traffic situation among relevant
parties across the regions.

With many of our business
processes digitalized

and standardized across
regions, such as booking,
documentation, customer
service, stowage planning,
etc., we were able to transition
smoothly to working from
home (WFH) for the majority
of employees.

Ensuring our people
stay safe and connected
But WFH has its downsides

too and we are aware that
employees may experience
heightened feelings of
workplace loneliness or stress

from juggling both work and
family priorities. One of the
ways we have tried to address
this is to adopt a combination
of remote and on-site working
globally. For example, in
Singapore, we ensure “safe
distancing” in the office and
implemented split teams and
staggered working hours, to
allow employees the option

of working at the office if

they choose to. Employees
who work from the office

are required to follow safety
measures including mandatory
mask wearing, temperature
self-screening twice daily and
disinfection of common areas
after use.

We implemented virtual
gatherings for ONE colleagues
to stay connected to one
another at GHQ, RHQ and local
levels. In GHQ, we called it the
STAY CONECTed programme
and we shared WFH
experiences during COVID-19
and brainstormed ideas to
work efficiently together.

In our Global Headquarters
(GHQ), employees also
received specially prepared
care packs consisting

reusable masks, hand sanitizer
and snacks, as a token of
appreciation from the company
for their hard work to keep the
business operations running.

Our ONE Uruguay colleagues
also donated essential food and
hygiene products to a local NGO
who cares for children at risk.

ONE France supported Le Chat
Bleu Restaurant in Le Havre to
offer free lunches to healthcare
workers in local hospitals.

ONE donated 11 containers to
the Red Cross in Italy, one of the
hardest-hit countries, for storage
and transportation of medical
equipment and medication.

;. P P2IEKO Am‘lgt_\;\
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7a wsparcie nasze] fundacjl JJ
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jest bardzo cenny i po
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ONE donated 1,000 single-use
masks to a children’s home in
Gdansk, Poland.

 _,} " ’&E

In Singapore, we donated to The
Mission to Seafarers to support
them in caring for the welfare

of those at sea during this
challenging time.

Our employees at ONE Brazil
banded together to raise funds
for buying basic food baskets for
slum residents in Sao Paulo.

"_?@iwi

We are committed to play our part not only as a business but as a member of society, and we will continue to support
efforts to combat the spread of COVID-19 while delivering essential container shipping service around the world.

We can overcome this crisis together. As ONE, we can!
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2019 Key
Highlights

(]

Protecting the Environment

&, ©©

\\‘\.\-
b |
3% 100%
(o (o
reduction in GHG emissions compliant with MARPOL 2020
intensity from 2018 Global Sulphur Limit

g Taking Care of Our People

Ze ro significant
spills reported by our vessels 1 4 9 = Z
@ ) average training hours m e ro work-related

per employee globally S————— fatalities recorded

Supporting Local Community
Driving Operational Excellence

Launched our Digitalization Roadmap with formation of the Digital Strategy Committee (DSC) % @
Implementation of several digitalization initiatives for customer service enhancement 1 3 6 0 2 2 83 o
? 9

- employees volunteering hours

@ Live Chat function across s O Customer Relationship volunteered
g 10 countries to handle 5 o Management system

» izl &

ONE’s container vessels “NYK SWAN” and “MOL TRIBUTE” achieved highest productivity records at Achieved
PSA Singapore, our Terminal Partnership Program partner 41 chieve

community EcoVadis Gold Medal

engagement activities for CSR rating

e-commerce enquiries
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Our Regional and Global Headquarters

About
ONE

Ocean Network Express SN = L5 J
(ONE) is a container T TN g some @)
shipping company which SRR MR T
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Sao Paulo

network service portfolio
covering more than 120

countries internationally.

Company Profile

Ocean Network Express

(ONE) is a container shipping
company which offers an
extensive liner network service
portfolio covering more than
120 countries internationally.
ONE was established through
the formal integration of the
container shipping services

of three Japanese shipping
companies Kawasaki Kisen
Kaisha, Ltd. (K Line), Mitsui

O.S K. Lines (MOL) and Nippon
Yusen Kaisha (NYK) and began
operations on 1 April 2018. NYK

ONE’s Value Chain

Research &
Development

Procurement

owns a 38% holding in ONE
while MOL and K Line own 31%
each. As a new player in the
shipping industry, we will ensure
the legacy of our three founding
companies, who historically
prided themselves in process
excellence to deliver customers
superior service quality, lives on.

Value Chain of our
Business

Our shipping services
include capability to transport
container types such as Dry
containers for general cargo,

E-commerce
platform vessel and
management, Vessels
publicity and
outreach, space
confirmation and
booking sales support

Managing ocean
services and
inland services,

e-commerce
platforms and
sales agencies

Production Sales

Reefer containers capable of
maintaining the temperature of
frozen or chilled cargo, Flat Rack
containers for heavy lift, over-
height and/ or over-width cargo
and Open Top cargo for over-
height and/or lengthy cargo.

We ship a wide range of goods,
with major categories including
consumer products, machinery,
auto-parts, electrical goods,
industrial and construction
goods, chemicals, food products,
wood products, agricultural
goods, metal products, and
pharmaceutical products.

Shipping Services

Documentation,

cargo tracking.

and Cargo E-commerce

operation
settlements and

functions, freights

All vessels are chartered
vessels, the majority from our
parent companies, which means
that we do not own any of the
vessels. As a ship operator, ONE
is responsible for the logistics,
including time and route
scheduling, providing access

to service maps, and ability to
track cargo. We work closely
with the vessel owners who are
responsible for the maintenance
of vessels and for the crew on
board. Our Marine Safety and
Quality (MSQ) Department works

EISS:'JBiIIion

in sales

1,593,793

TEU capacity

closely with the ship owners to
ensure safe operations.

Scale of Operations
ONE operates a service
network covering more than
120 countries. Supported by

a workforce of approximately
8,000 employees, including
offshore, we have established
211 local offices in 106 countries
and five regional headquarters
(RHQ) in Hong Kong, Singapore,
United Kingdom, United States
of American (USA) and Brazil.

7,680

employees

vessel port calls

As of end 2019, our fleet size
stood at 1,593,793 Twenty-
foot Equivalent Unit (TEU),
making us the 6" largest in
the world. Operations are
performed through a fleet of
224 vessels with a service

network covering over 130 %

services loops around the service

world. Our fleet includes 30 network
super-large ships, defined covering
as container-ships with more than
20,000 TEU and 14,000 TEU 120
capacity, one of the largest

in the world. countries

Fleet of

224

vessels

Serving more than

14,000

customers in

6 different
countries




Our Core Values
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ONE has eight Core Values, underpinning our vision, which guide the work that we do. These values

are embedded in our Business Credo, Code of Conduct and other policies.

LEAN & AGILE

Breaking through conventions
to make ideas into reality
quickly

Ay
N 7
@
=

INNOVATION

Delivering services that
contribute to the customer’s

business through self innovation

and creativity

'ﬂﬂwﬂﬂ'

RELIABILITY

Delivering stable,
sustainable and
professional services

BEST PRACTICE

Continuing to improve ourselves

based on the knowledge

cultivated internally and externally

to deliver the best services

|
A

TEAMWORK

Respect individual diversity
to build a team that can work
together to create new value

o\\‘\ ! /'//)
Of
\
CUSTOMER
SATISFACTION

Focus on customer needs well
and deliver satisfaction that
exceeds expectations

QUALITY

Pursuing the best quality
that always exceeds
customer expectations

2. 220\ \t22\ \oser

ININY

CHALLENGE

Exploiting individual strengths
and continuing to meet
challenge without fear of failure

SUSTAINABILITY REPORT 2020

ONE recognizes our role
in providing safe and
reliable services while
meeting our customers’
expectations and
maintaining their trust.

At the helm of our brand,
ONE'’s Business Credo
enshrines eight principles
reflecting how we want to
do business.

ONE'’s Business Credo

1.

GOOD FAITH BUSINESS ACTIVITIES

We respect national competition laws, engage in business practices that
are fair, transparent, freely competitive, and appropriate, and do not tolerate
bribery or corruption in any form.

ENVIRONMENTAL AND SAFETY INITIATIVES

We undertake initiatives to enhance safety and to preserve the marine
environment and natural ecosystems, and seek to develop and refine safe,
environment-friendly transportation technologies.

ENHANCED SECURITY

We have established strong security measures to prevent the disruption and
abuse of international logistics networks, prohibiting any type of illegal activity
and the unauthorized access and leakage of information.

. COMPLIANCE WITH LAWS AND ORDINANCES, RESPECT FOR

HUMAN RIGHTS

We recognize our role in society and act in a manner that is fair and just

by complying with national laws and ordinances and international norms.
Corporate activities should adhere to social mores, respect human rights,
honour local customs and practices, and address the concerns and interests
of stakeholders.

EXCLUSION OF ANTISOCIAL ACTIVITIES
We resolutely stand against all antisocial forces and organizations that
threaten the order and safety of civic life.

DISCLOSURE OF INFORMATION AND COMMUNICATION WITH SOCIETY
We disclose corporate information in a proactive and fair manner, rigorously
protect and manage the privacy and personal information of our customers,
employees and everyone involved in our business activities.

SOCIAL CONTRIBUTION ACTIVITIES
We proactively contribute to social activities as a good corporate citizen.

PRESERVATION OF FAVOURABLE WORK ENVIRONMENTS

We respect the diversity, individuality, and humanity of employees and
facilitate the activities of a diverse workforce. We make every effort to
preserve favourable work environments.
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Memberships, Associations, Certificates and Awards

OCEAN NETWORK EXPRESS (ONE)

At ONE, we recognize that collaboration and working in partnership with other industry players is important in
achieving our sustainable and responsible business ambitions. We are proud to take part in initiatives led by the
following organizations whom we believe share our objectives and values of a sustainable shipping industry.

(ArGo

Sustainable

Transportation
CLEAN CARGO:
A business-to business
leadership initiative that involves
major brands, cargo carriers,
and freight forwarders dedicated
to reducing the environmental
impacts of global goods
transportation and promoting
responsible shipping.

DIGITAL
CONTAINER
SHIPPING

ASSOCIATION

DIGITAL CONTAINER SHIPPING
ASSOCIATION (DCSA):

A non-profit organization
established to further
digitalization of container
shipping through technology
standards. ONE, A.P.Moller—
Maersk, Hapag-Lloyd and MSC
are founding members.

" Goigll b
2019
\\ ecovadis

CSR
Rating

ECOVADIS:

A trusted provider of business
sustainability ratings, intelligence
and collaborative performance

improvement tools for global supply

chains. ECOVADIS awarded ONE
with a Gold medal for CSR rating
in November 2019, measuring

the quality of a company’s CSR
management system — through its
policies, actions, and results.

"\Q\Hr\[- .O’,,
g@’@. Global Compact
& Network Singapore

GLOBAL COMPACT NETWORK
SINGAPORE (GCNS):

The local chapter of the United
Nations Global Compact
(UNGC). As a member, ONE
endorses the ten UNGC
Principles in the areas of
Human Rights; Labour;
Environment; and
Anti-corruption.

(L

GLOBAL
MARITIME
FORUM

GLOBAL MARITIME FORUM:
An international non-profit
organization committed to

promoting the shipping industry.

ONE is a signatory to the
Global Maritime Forum’s Call for
Action on the decarbonization
of shipping in line with

the International Maritime
Organization’s (IMO) strategy.

:

ClassNKK K.

ISO 14001 2A2

ISO14001 (ENVIRONMENT
MANAGEMENT SYSTEM):

An international EMS standard
set by the International
Organization for Standardization
(ISO). We have received our
ISO14001:2015 certificate in 2018
from ClassNK.

Lloyd’s List,v&
Asia Pacific Awards | 2019

LLOYD'’S LIST ASIA

PACIFIC AWARDS:

This award recognizes
containerships owners or
operators that have best
responded to the changing
commercial and regulatory
landscape through new ocean
shipping configurations and
port pairings, simplified booking
and documentation processes,
action to reduce ship pollution
and other innovations that have
made the supply chain more
efficient. ONE emerged as
winner of the prestigious Lloyd’s
List “Excellence in Container
Shipping” Asia Pacific award.

SINGAPORE
SHIPPING
ASSOCIATION

SINGAPORE SHIPPING
ASSOCIATION (SSA):
Singapore’s national trade
association to serve and
promote the interests of its
members and to enhance the
competitiveness of Singapore
as an International Maritime
Centre. As a member, ONE
actively participates in forums,
feedback and dialogue
sessions with key regulatory
agencies and international
maritime organizations.

SUSTAINABILITY REPORT 2020

tm

AWARDS | 2019

FOR INNOVATION & EXCELLENCE

TREASURY MANAGEMENT INTERNATIONAL (TMI)
AWARDS FOR INNOVATION AND EXCELLENCE:
This Award recognizes best practices and
innovations in treasury management. ONE was
awarded “Best Digital Project” for its transformation
of three individual treasury departments into a single
efficient structure in just 9 months, as well as ONE’s
determination to employ the latest technologies.

WORLD SHIPPING COUNCIL

PARTNERS IN TRADE

WORLD SHIPPING COUNCIL:

A trade group representing the
international shipping industry. As

a member, ONE collaborates with
other companies and governments to
develop actionable solutions for global
transportation issues and promote
environmental stewardship.

15




Approach to
Sustainability

As the sixth largest
container carrier in the
world by fleet size, we are
proud of our unique role in
connecting people with new
experiences, cultures and
ideas from around the world.

Sustainability at ONE
Shipping is the moving force
behind the global economy,
making intercontinental trade,
the bulk transport of raw
materials, and the import/
export of affordable food and
manufactured goods possible.
The international shipping
industry is responsible for the
carriage of around 90% of
world trade!

ONE recognizes that
sustainable transport is one

of the major challenges of

our times. While shipping is
considered relatively safe and
clean, compared with other
forms of commercial transport,
the industry still has significant
impacts on the environment
and society that need to be
managed. As cargo continues
to grow, so does the industry’s
impacts and responsibilities.

As the sixth largest container
carrier in the world by fleet
size, we are proud of our role
as a globally essential service
in connecting people with
new experiences, cultures
and ideas from around the
world through our network.
This is why we have made it
our vision to be sustainable
and resilient, and a trusted
partner for our customers in
delivering shipping solutions.

We have focused our efforts
in integrating sustainability
within our wider business
strategy and objectives.
As part of this process, we
defined what sustainability
means to us through

four areas of priority:

1. Environment;

2. Social;

3. Governance; and

4. Operational Excellence

"https://unctad.org/en/PublicationsLibrary/rmt2019_en.pdf
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Our Sustainability Strategy

To be sustainable and resilient, and a trusted partner for our

customers in delivering global shipping solutions.

L OUR SUSTAINABILITY J
PRIORITIES

__________________________________________

1
] ]
1 1
’ ] 1
] ]
] I
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Operational
Excellence

These priorities are based

on the material sustainability
topics that drive long-term
value for our business and our
stakeholders. Underpinning
our priorities, is our Business
Credo, which forms the

core of ONE’s commitment

to embedding responsible
business practices.

We protect the
environment and
ecosystems we all
depend on by taking
action on climate change,
preventing marine
pollution and using
resources responsibly.

We nurture and empower
people in our business
and the communities we
operate in, by managing
our talent, protecting
their health and safety,
respecting their human
rights and supporting
local communities.

We uphold the highest
standards of ethical
business conduct and
corporate governance,
in compliance with
regulation and our own
internal policies.

We drive operational
excellence through
digitalization, to enhance
customer experience and
ensure safe operations.

Four areas of priority

0 Environment
9 Social
e Governance

o Operational
Excellence

Sustainability Governance

Our commitment to sustainability stems from the top. The Board of Directors (the
Board) at Global Headquarters (GHQ), which includes our Managing Director

and CEQ, drives the company’s sustainability and growth strategy. The Board

is supported by the Business Planning Team who initiates and coordinates
sustainability initiatives across the company at GHQ, Regional Headquarters (RHQs)
and local offices.
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Materiality Assessment
In 2020, we worked with
specialist sustainability
consulting firm Corporate
Citizenship to conduct an
assessment of our most
material sustainability topics.
This exercise built on from
our previous assessments.

Four-stage process

This year, we have prioritized
engagement with three

key stakeholder groups:
Employees, shareholders
and customers. Since
customers had not been
consulted on materiality in
previous years, we wanted
to ensure their views were

Conducted desk-
based research and a
benchmarking exercise to
identify relevant industry
trends and sustainabliliy
issues, developing a
shortlist of sustainablity
topics to be prioritized.

To ensure we remain on the
right path, it is key to keep
an eye on the horizon and
understand which issues are
current and which ones are
arising. Going forward, we
are committed to conducting
a light-touch review of our
material topics every year,
with more comprehensive
assessments undertaken
every few years.

Launched an online
survey for internal and
external stakeholders

to prioritize the shortlist

of sustainability topics
identified in the
previous stage.

As 2020 has seen
unprecedented changes
globally as a result of the
COVID-19 pandemic, we will
be reviewing our priorities for
the next reporting cycle, to
determine whether any new
material topics have emerged,
as well whether we have
seen a shift in the importance
and impact of the topics
currently identified.

Conducted a series

shareholders to gather
further insights into the
sustainability context of
ONE and the industry.

OCEAN NETWORK EXPRESS (ONE)

reflected in our results. We

followed a four-stage process

which included:

1. Context and Topic
Identification;

2. Surveys;

3. Interviews; and

4. Analysis and Validation

Analysis and
Validation

Analyzed and
presented the findings
and results to the senior
management team at
ONE, before finalizing
the list of material
sustainability topics.

of interviews with
customers and

COVID-19 pandemic

Customer
Experience

Marine
Pollution and
Conservation

Container and
Cargo Safety

Employee
Health, Safety
and Wellbeing

Ethical
Business
Conduct

Climate
Change

Innovation and
Digitalization

Talent
Management

SUSTAINABILITY REPORT 2020

Ensuring high-levels of service
quality and reliability to maintain
customer satisfaction and loyalty.

Preventing ocean pollution and
protecting marine life through
the responsible management of
ballast water and the prevention
of spills/leakages.

Ensuring the safe operation
of ships and the safe handling
of containers.

Protecting the health, safety and
wellbeing for our employees
and contractors.

Ensuring adequate systems and
processes are in place to uphold
the highest standard of ethical
business conduct, including
measures to promote anti-
corruption and fair competition.

Putting measures in place

to reduce energy use and
greenhouse gas (GHG) emissions,
including SO2 and NOx, across
our operations. Building resilience
against climate change risks.

Engaging in industry collaboration
and partnerships for innovation

in marine technology and
streamlining our operations
through digitalization.

Attracting highly-skilled
individuals, providing training and
development opportunities and
promoting a diverse and inclusive
workplace, to build a high-
performing shipping company.

Direct Impact:
Topics ONE can directly
influence and manage

Indirect Impact:
Topics ONE can indirectly
influence and manage,
working with partners
including vessel owners
and other stakeholders
along the value chain

Material Topics: Sustainability topics that are of high importance to the business and medium to high importance
to stakeholders. These form the focus of ONE’s strategy and reporting.
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Stakeholder
Engagement

An important tenet of our
sustainability strategy is
being accountable and
responding to stakeholders’
expectations in a timely and

Our stakeholders have been
identified and prioritized
based on the impact our
activities have on them, their
knowledge of the sector and
ONE, as well their importance
to the success of our business.

Throughout the year, we
make a conscious effort to
engage with our stakeholders
through a variety of channels.
ONE material topic owners
formally and informally
engage with external

Indirect Impact:

Topics ONE can indirectly
influence and manage,
working with partners
including vessel owners and
other stakeholders along
the value chain

Direct Impact:
Topics ONE can directly
influence and manage

Relevant Topics: Sustainability topics that are of medium importance to the business and of sufficient interest to transparent manner. We They include: stakeholders from each of
stakeholders to warrant disclosure as relevant. also value stakeholders’ ® Customers these groups as part of their
opinion and feedback to ® Employees daily work. The table below
Mitigating the environmental, ensure we are continuously ® Local Community summarizes some of the key
) social and governance risks improving our practices ® Shareholders engagements that took place
Supply Chain in our supply chain through @ @ and performance. ® Suppliers during 2019:

Management

Supporting Local
Communities

Human Rights and
Labour Practices

Recycling and
Disposal of
Materials

Responsible
Tax Practices

lllicit Trade

Piracy and
Security

responsible procurement
practices.

Supporting communities in
need, through education
programmes, logistical support
during natural disasters, and
environmental awareness.

Respecting human rights and
having zero tolerance for all
forms of child labour, forced
labour or other forms of
exploitation.

Minimizing the amount of
waste generated and ensuring
the safe disposal of hazardous
materials, including during the
dismantling of ships at the end
of their lifecycle.

Managing increasingly
complex tax laws and ensuring
transparency on our approach
to tax payments.

Combatting human trafficking
and the illegal trafficking of
goods such as narcotics and
endangered wildlife.

Adopting proper measures

to prevent attacks and the
hijacking of our commercial
vessels as well as protecting
our business systems through
cyber security.

Stakeholder

Group

Engagement Method and
Frequency

Materiality survey and interviews
(every 2-3 years)

Customer feedback forms
(annually)

One-on-one communication
from sales team through emails,
meetings, etc. (regularly)
Sustainability Report (annually)

Materiality survey and interviews
(every 2-3 years)

ONE’s internal online portal
(ongoing)

Facebook Workplace platform -
internal social network (ongoing)
ONE Townhall session (annually)
Employee appraisals (annually)
Training and development
programmes (ongoing)

Partnerships with Non-Profit
Organizations (ongoing)
